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@ Agenda for today

0 Welcome and opening remarks | 5 minutes

0 Introduction and context setting | 10 minutes

0 Ice-breaker | 5 minutes
0 Facilitated break -out discussion | 45 minutes
3 Prioritizing segments
3 Vision setting & potential solutions for
Myanmar
0 Group report back | 20 minutes
0 Closing reflections and next steps | 5 minutes
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@ Prioritizing segments: key points

Women were generally ranked ahead as a priority, especially by MFIs, with mention made of
groups such as migrant workers, those in rural areas and pregnant women. Others mentioned, in
an approximate order, were:

1. Youth and students, who tend to use smart phones and DFS more, which can provide a
demonstration effect

2. Rural microenterprises and farming communities
3. Migrant workers generally, with their need to remit money home
4. All of those onlow incomes

5. Other marginalised groups, especially those with low education and those receiving cash
payments that would benefit from digitization

6. One group mentionedIDPs and those inconflict -affected areas

7. Theelderly also need DFL and can provide teaching to their children.
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@ Vision setting & potential solutions for Myanmar

1. Fintech can be very effective with a broad reach, using a range of tools such as Apps,
Chatbots, gamifications and Facebook

2. Theinitial on -boarding must be appropriate , ie it may be necessary to begin with traditional
tools, such as publications, radio, animation or videos and face to face training, to establish
basic digital literacy

3. Therefore, it is important to conduct research to understand the needs of different
recipients, which can be facilitated through digital tools, and tailor solutions to suit them

4. Digital & Financial Literacy (DFL) ianost effective if combined with a product offering, ieat a
Tt eachab!| avhemtherecipierit can access simple products eg from Financial
Service Providers (FSPs) or through schodbased savings products

5. Other incentives to learn can come from discount vouchers or certificates
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@ Vision setting & potential solutions for Myanmar

6. Before recipients are ready to borrow , there is a role for simple tools, such as a business or
household cashflow tracker

7. Trustis crucial: it can be facilitated by providing DFL through familiar channels such as
mobile money agents, MFI loan officers or other FSPs, with whom the recipient has an
existing relationship

8. DFLisnota honce i n a, butanbreding ededatiore with digital tools allowing
learning to progress at appropriate intervals

9. The landscape of Apps, bots etc can be confusing and people are loath to load phones with
too many, which suggestsa need for co-ordination and complementarity with existing tools,
such as Agriculture Apps

With the large number of private sector and Government stakeholders, a National Strategy for
Digital & Financial Literacy can allow gaps to be identified, targets to be set, coordination
between players and tracking of improvements and impact.
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@ Next steps

Share outcomes
Report out will be shared with
participants on the closed
Facebook groupand via email
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Microinsurance deep webinar
Thursday 16th of July


https://www.facebook.com/groups/FCM2020Webinar18June/
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DaNa Facility

The DaNa Facility

Inclusive economic growth through responsible
and sustainable private sector development
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@ Fintech Challenge Myanmar

“To spur innovation in financial services to promote greater
financial inclusion in Myanmar”

We challenge you to solve problems in six priority verticals. These priorities have
been identified as critical areas for development by Ministry of Planning, Finance
and Industry (MOPFI) and the Central Bank of Myanmar (CBM)

| =
N /
SOSEENC VI
MSME Finance/ Digital and Financial Microinsurance e-KYC
Alternative Lending Literacy e-ldentity
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Digital Remittances

Green Finance
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&2 Preparation key messages recap
Pre-readings Expert interviews
VISA

OECD

VISA

good

return
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The importance of Digital and Financial
Literacy and national strategies
(Andrea Grifoni, OECD)

Industry Leading Digital and Financial Literacy
to drive speed of adoption

(Lillian Wang, Visa)

International examples of Fintech for Digital
and Financial Literacy
(Diana Tjoeng, Good Return)
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@ Expert interviews
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https://drive.gooqgle.com/file/d/1nByL SntYVE

-nGpBH8b5IMtIYYmMYFDDHS5/view
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Interview 1 key insights

Importance of Digital and Financial Literacy during Covid -19
0  More than just access, also product knowledge, skills and competencies.
0 Covid-19 has moved many consumers into DFS before they may have been ready.

Need for a national strategy
0  With increased access comes increased risk, particularly for those with low literacy,
youth and those vulnerable to frauds. Best addressed through a national strategy.

Andrea Grifoni

Best approaches for a national strategy and DFL tools Policy Analyst at OECD
0 (1) Start with data, (2) ensure coordination between private and norprofit sectors,
@)) OECD

(3) identify core competencies to develop, (4) meet the needs for education by
facilitating both digital as well as offline learning, and (5) M&E progress to
determine what works best.
0 Determine the needs of the target audience through data, and use behavioral
science to understand how people are hnudgedH into using |

Advice for governments
0 Ensure awareness of risks of digital financial services, ideally through digital means.

~

0 Share results and collaborate with other countries.
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Interview 2 key insights

Importance of Digital and Financial Literacy

O« O¢ O«

Digital payments are central to a growing economy.
They are also a catalyst for innovation and connecting communities.
It is important for everyone in the eco-system to understand and promote digital payments.

Consumers receptiveness to innovative products

0

o

Visa surveys indicate yes, eg 26% own or use an electronic payments tool, vs 3% a year ago
This change will be driven by the young population (average age 27) and over 90% smart  |jllian Wang

phone penetration. Country Manager,
Myanmar

The challenges for expanding Digital Financial Services

0

O« O«

The speed of adoption is aligned to each V’SArHs [0 f e

contactless transactions having doubled during Covid19.
But over 50% of survey respondents said only Islightly |
Therefore, must work closely with all stakeholders on greater DFL.

The digital future for Myanmar

~

0
0

The country can hleap frog#H into the digital age using t
Visa works with Fintechs in various ways to accelerate the development.
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Interview 3 key insights

Importance of Digital and Financial Literacy

0 In SEA, 50% are below the age of 30 and look towards DFS.
0 DFL is needed to benefit from access efficiently and safely.

Priority segments
0 Women drive 80% of consumer decisions, but men make most financial decisions.
DFL gives women confidence to participate in decisiormaking.

0 For the elderly, gaining confidence with digital tools requires simpler and tailored Diana Tjoeng
solutions (e.g. all icons on one screen) Asia Regional Manager
at Good Return
Current tools for DFL ood
0  Creating consumers awareness on the Solomon Islands with the Central Bank , using return

radio dramas and CAFE face to face training.
E-learning platform RIF Academy for financial service providers.
In Cambodia used entertaining videos via television, radio, Facebook, SMS etc.

O¢ O«

Coupling capacity building with products
8 T Teachable momentsi allow skills | earned, eg PIN protecti
builds confidence in digital finance.
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The importance of Digital and Financial Literacy
and the use ofEintech to improve capabilities

Presentation of Barclay OHBrien
(UNCDF)

CID|F
Microfinance = Capital Development
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@ Proposed Process for a National Strategy

Mapping of
Tools and
Stakeholder
Consultation

Assessing Gaps
and Prioritising
Needs

Establish
Governance
Mechanism and
Role of
Stakeholders

Design Action
Plan for the
National
Strategy

Delivery and
Evaluation of
Programs
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Jack Nyi Hun
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@ Why Is Financial Literacy important?

Financial Inclusion
It is a pillar of the Financial Inclusion Roadmap 201§ 2023.

Financial Development
Increased financial competence enables consumers to demand better financial services.
Financial education also drives efficiency and growth in the financial services industry.

Financial Stability
Provides necessary knowledge, skills and tools that allow consumers to make informed financial
decisions. Consumers will be empowered to protect themselves against poor market practices.

oo Digital age brings finance closer but raises Challenges for
f&‘ users. It also provides Opportunities for crucial education.
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Current Scores for Financial Literacy
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Traditional Means

Tat Lan VSLA project Comic books,
financial education book, financial
literacy film

Mastercard and Mercy CorpsT Bus i nWa\se

and Financi al
education program for farmers and
households

KBZ Bank Financial Inclusion and
Financial Literacy seminars

Ooredoo with Mastercard : translation
of Khan Academy videos into Myanmar
language

LIFT Basic Financial Literacy booklet
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Li t er Mabile Agpo r

Thitsa
chatbot

TD®yitalv e
SuccessT

Money

Yoma Bank, Oracle and Phandeeyar
Fin Lit Hackerthon

Shwedingar.comfinancial education
and product comparison platform

Koe Koe TechApdfiay
womens health adding Fin Lit content

Zigway App offering both financial
services and Fin Lit content

Sample of Myanmar financial literacy tools

T Faceboek Messenget

CUFA: Children's Financial Literacy App
and Story Books

T o @dredoo with Facebook & GSMA:

online training in mobile usage through
mobile vans and App

VISAT Practical Money
offered both through classrooms and
online, and online videos for safe
eCommerce

ONOW : Mr Finance Chatbot and "Ko
Ko and Po Po save for a bicycle" picture
book

MMonkiri e-learning and Facebook
Chatbot

Zabai video lessons by both internet
and App

Ski
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@ Why have a Digital & Financial Literacy Strategy?

1. A National Strategy would allow adetailed plan to be established with stakeholder co-ordination

2. Facilitates the Financial Inclusion Roadmapby focusing on digital and financial literacy
constraints

3. The COVID-19 Economic Relief Plan proposes$ast tracking digital transactions (eg cash
transfers, promoting the use of mobile financial payments, and increasing-eommerce) but needs
to be accompanied by extensive digital and financial literacy programming

4. Close link with other government plans. It is also aMSEAN priority .

Currently Indonesia, Malaysia and Singapore in ASEAN have a Financial Literacy Strategy

T 73 countries have established a Strategy, with increasing emphasis on digital literacy

I The number with an NS being implemented has nearly doubled in six years to 53.
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@ Key Question: Which Groups to be Prioritized

[\ circumstances, including youth, students, farmers, lowincome citizens, migrants,

'@ A range of vulnerable groups would be identified as priorities, depending on national
(J
Rt MSMEs/entrepreneurs, workers, women, disabled, IDPs or the elderly, eg:

Priority Recipients

India Low income, migrants, disabled people, school children and newly included people in the financial system
Indonesia Youth, disabled, disadvantaged, isolated and outermost regions, migrant workers, farmers and fishermen,
women, MSMEs

Malaysia Students, elderly and retirees

Singapore Youth, home buyers/owners, elderly
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Linking Products with the National Strategy

Many countries focus on specific products appropriate for the targeted groups of
beneficiaries:

Priority Recipients

India A Basic Savings Bank Deposit and other accounts opened under Jan Dhan
Yojana program (which had reached 377m accounts by the end 2019)

Indonesia Laku Pandai (branchless banking) for all and student savings
Malaysia Especially those offered through digital platforms
Singapore None in particular but a strong focus on digital products and learning through

digital tools
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U Bo Bo Nge
Deputy Governor, Central Bank of Myanmar
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